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The pride and joy of a nation J 

whose house has become a home 1/ Wk 

By Peter C. Newman 
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Outstanding 
Taste in an 
Ultra-mild. 



Accord 
















Life in the balance 



Realistic CED-1 from Radio /hack i . 
























Young stereotypes die hard 
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Party time in the Yukon 


JUICY IDEAS 

BEGIN WITH McGUINNESS 
FRESH FRUIT LIQUEURS. 
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Stay within your budget 
by going out of this world: 
South Africa. 




































rkn act of pride 
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Ifef ferrileniUtefs. $faje*tc la llcinc. 













































































Closing the door on Ren6 Levesque 


At the J.E Wiser Distillery) 
we’ve spent 10 years prepajijig' 
for Christmas. 
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pride J.P. Wiser used to 




We still fuss over 
everjMwttle the way 

Christmas tree. 

If we changed our 
way of making whisky, 
we might be 3>le to 
produce more for you. 
But it wouldn't be the 

Wiser's Deluxe. 

Give the gift that’s 


I getting ready 


-1 


iser’s Deluxe. 

oality is something you just can’t rush. 

























































'The darkening clouds of 




























A vote the generals may veto 
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CANADIAN INTERNAT I0NilL 
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Get 2 fact-packed Almanacs free 
and Macleans at half-price 


































































Seen in 


some of the 


lest places 
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photographs themselves, like 
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The ebbing of the credit card tide 
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or you can 
pour a LEGEND. 




CANADIAN LEGEND 

A 6 year-old whisky with all the smooth, mellow 
taste that earned the name, CANADIAN LEGEND. 

















Under wraps: precious paper presents 


CAUTION. 

the world’s school-age children 
are unable to read this simple warning. 
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conservation concepts: the importance of knowing what goes where. 
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ibel. The Energuide label makes 


/. It really does pay to compare. 
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e electricity you us< 

rrythe Ontario Hydro w 

it easy Energy Conservation Dept. 
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e least Toronto, Ontario M5G1X6^. M 
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When The Financial Post took an 
unprecedented step in publishing during the 
postal strike, boosting its press run and making 
copies free, that too was national news. 


When the National Energy Program 



Tljc Financial Post 





































Success Stories:— 


DERSPIEGEL is one, our readers another. 
Nearly five million every week, in the 
upper occupational, educational and 
income groups. 


Success? They’re right. 

"Coupon response and contact with stockists.' 

’ "At a time when it is possible to buy a 
pocket calculator at the grocers it is no lon¬ 
ger easy to find a suitable advertising 
medium for a model which can be pro¬ 
grammed, yet costs less than DM 800. For 
us the name of the medium is Der Spiegel. 
Here we have a superior readership keen 
on new products and capable of telling quality. The success 
justified our choice: 364 coupon responses during the first 
two weeks, another 287 in the following three. An additi¬ 
onal benefit: direct enquiries at our stockists although their 
addresses had not been listed in Der 
Spiegel. Thus, we can only endorse Der tM«mS™aTs°o7i m£h£ 
Spiegel’s claim that advertisements in ourbrochure'”s“c”ss" 

Der Spiegel meet with success." To°ra<h »p ta a £*"' un 

Quote: Hewlett-Packard, Frankfurt. S P DE«sp!!ssEL nvY ° u 



DER SPIEGEL 













































Where are the women in the House? — 
















A gift that reflects on the giver. 


A whisky that’s an 
outstanding reflection 
of quality. 







